
GRI Indicator Index 
Indicators 			   GRI Reference		  Page 
						      Reference 
				    (Included)	 (Not Included)	

Strategy and Analysis
				    1.1,1.2		  3,4,5
Organisational Profile 
				    2.1- 2.10		  6,7,18,21,22,29
Report Parameters 
	 Report Profile	 		  3.1- 3.4		  2,29
	 Report Scope and Boundary	 3.5 - 3.6, 3.7 - 3.11		  1,2,7
	 GRI Content Index		 3.12		  23
	 Assurance			   3.13		  28
Governance, Commitments and Engagement
	 Governance			   4.1-2, 4, 8-10, 4.5-4.7	 4.3	 7,16,17
	 Commitments to External Initiatives	 4.11, 4.12, 4.13		  4,9,25
	 Stakeholder Engagement	 4.14 - 4.16, 4.17		  7,17
Management Approach and Performance Indicators
	 Economic	 Economic Performance	 EC1, EC3	 EC2, EC4	 5,21
		  Market Presence		  EC5, EC6, EC7	
		  Indirect Economic Impacts		  EC8, EC9	
	 Environmental	 Materials	 EN1, EN2		  12,24
		  Energy	 EN3, EN5	 EN4, EN7	 10,11,24
		  Water	 EN8, EN10	 EN9	 12,24
		  Biodiversity		  EN11- EN15	
		  Emissions, Effluent and Waste	 EN16,18, EN20, EN22	 EN17-19, 21, 23-25 	 12,13,24
		  Products and Services	 EN26	 EN27	 10,11
		  Compliance	 EN28		
		  Transport	 EN29		  13
		  Overall		  EN30	
	 Social	 Human Rights			 
			   − Investment & Procurement Practices		  HR1, HR2, HR3	
			   − Non-discrimination		  HR4 	
			   − Freedom of Association & collective Bargaining	 HR5		  17
			   − Child Labour		  HR6	
			   − Forced & Compulsory Labour		  HR7	
			   − Security Practices		  HR8	
			   − Indigenous Right		  HR9	
		  Labour Practices and Decent Work			 
			   − Employment	 LA1	 LA2, LA3	 15
			   − Labour/Management Relations		  LA4, LA5	
			   − Occupational Health & Safety	 LA6, LA7	 LA8, LA9	 17,24
			   − Training and Education	 LA10, LA11	 LA12	 16,24
			   − Diversity & Equal Opportunity	 LA13	 LA14	 15
		  Society			 
			   − Community	 SO1		  9-13,18,19
			   − Corruption		  SO2, SO3, SO4, S05	
			   − Public Policy		  SO6	
			   − Anti-competitive Behavior		  SO7	
			   − Compliance		  SO8	
		  Product Responsibility			 
			   − Customer Health & Safety	 PR1	 PR2	 17,18
			   − Product & Service Labelling	 PR5	 PR3, PR4	 7,18
			   − Marketing Communications		  PR6, PR7	
			   − Customer Privacy		  PR8	
			   − Compliance		  PR9
	

Fully Included, Partially Included, Not Included
For more information about the GRI indicators, please visit the website http://www.globalreporting.org/Home
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